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This week: WHAT HAS THE CHECKOFF PROGRAM DONE FOR ME LATELY?

Cook-Off Coverage– Since the conclusion of the National Beef Cook-Off in September, checkoff public-relations efforts have earned more than 194 media placements reaching more than 92 million consumers. Key activities include ongoing national distribution of broadcast clips reaching more than 6 million consumers; stories about contest winners placed in 41 newspapers; pick-up of a national press release in smaller market newspapers; various articles in trade publications such as Agri-View, AgWeek and Iowa Farmer Today; and tremendous online coverage with a potential audience of more than 80 million. If history repeats itself, coverage will continue through spring. In addition, a Food Network Challenge Series segment about the Cook-Off will air mid-2008. For more information, go to www.beefcookoff.org
Ambassadors for Beef – Cattlemen’s Beef Board members Jay O’Brien and Lucinda Williams were among the judges at the checkoff-funded 2008 National Beef Ambassador contest in New Orleans on Oct. 20. Selecting the top five winners from the group of talented teens was not an easy task, but the team immediately took on the challenge of beef myth-busting by responding to inaccurate articles printed in USA Today. See those efforts at http://www.usatoday.com/news/health/2007-10-31-cancer_N.htm. Beef Ambassadors also posted online comments that led to a published letter to the editor from another competition judge, Kelli Loos: http://blogs.usatoday.com/oped/2007/10/in-defense-of-r.html. Still in the first month of duty, these beef ambassadors have also been busy advocating for beef on their blogs at www.chewingthecud.org and www.beefmatters.com, where you can read and add your own comments!
Touring the Ranch – Popularity of the checkoff’s Beef – From Pasture to Plate Web site is expanding quickly, communicating to consumers about how beef is produced to give them a true picture of the cattle industry. By way of 15 videos that profile individual producers’ daily lives, the new site already hosts nearly 6,000 unique visitors per month and is ranked in the top five results among major search engines (Google, Yahoo and MSN) when people search for the phrase “beef production.” In addition, this checkoff-funded site has already been featured in PR Week magazine as an example of successful use of Web technology to educate consumers. Check out the Web site at http://www.beeffrompasturetoplate.org/.  

Keeping an Eye on Quality – The checkoff sponsored a strategic workshop for the 2007 National Market Cow & Bull Beef Quality Audit in Omaha, Neb. Nov. 5-6. Forty-five industry representatives – including cow-calf producers, dairy representatives, auction market owners, animal health companies, veterinarians, university experts, packers and processors – reviewed data collected about market cows nationwide and developed a plan to continuously supply consumers with higher-quality beef and beef products. A team of Beef Quality Assurance leaders have the task to create an executive summary of the project to be released at the beef industry's convention in Reno, Nevada in February 2008. For other BQA materials, visit the checkoff’s site at http://www.bqa.org.
*If you would like to be added or deleted from the distribution list for “Checking in on the Checkoff,” please send a quick note to Diane at dhenderson@beefboard.org. 

